
Your charity makes the difference 
in their lives

Since 1999, Jewelers for Children 
(formerly known as the Jewelers Charity
Fund for Children), has raised nearly
$32 million to help children who are
the victims of catastrophic illness or
life-threatening abuse and neglect. It is
supported entirely by the jewellery 
industry, including manufacturers, 
retail jewellers, watch companies, trade
associations, and those who provide
professional services to the industry.

Partner charities include St. Jude Children’s Research Hospital, Make a Wish
Foundation of America, and Autism Speaks, among others. 

For more information about getting
involved or to make a donation, visit
JewelersForChildren.org.
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Jewellery industry boards tap
Jewelers Mutual executives
Since its start in 1913, Jewelers Mutual
has considered itself part of the fabric
that makes up the jewellery industry.
This year, that tradition continues with
three of its executives being elected to
Board Member roles at prominent
industry organizations. 

Jewelers Board of Trade:
The Jewelers Board of Trade (JBT) has
elected Joel Matthies, vice president of
Information Technology, to its Board
of Directors. The JBT is the only
organization dedicated solely to 
providing credit reporting, collections
and marketing services to the jewellery
industry.

Jewelers for Children: 
Jewelers for Children elected Patrick
Drummond, vice president of Sales
and Marketing, to its Board of
Directors. Jewelers for Children raises
funds that are used to help children
who are the victims of catastrophic 
illness or life-threatening abuse and
neglect.

Jewelers’ Security Alliance: 
The Jewelers’ Security Alliance (JSA)
nominated David Sexton, vice presi-
dent of Loss Prevention, to its Board
of Directors. Founded in 1883, the
JSA is a non-profit organization 
dedicated to crime prevention in the
jewellery industry. Mr. Sexton also
serves on the board of Jewellers
Vigilance Canada.

800-558-6411
www.JewelersMutual.ca

My diamond is missing! 
Personal Jewelry
Insurance in Canada
As a jeweller, participating in the
Personal Jewelry Insurance program 
is easy. 

1. Request your “Jeweller Guide to
Personal Jewelry Insurance” at 
www.jewelersmutual.ca. Click 
the “Canadian retailers” link in 
the lower left corner. Review the
guide so you understand how the
program benefits you and your 
customers.

2. Distribute our free consumer hand-
outs. Order our consumer materials
from our website listed above. 

3. Provide your customers with an
insurance appraisal/evaluation for
items they wish to insure.

4. Offer your customers “service
beyond the sale” by handling the
authorized repair or replacement 
in a claim situation. 

If you have questions about the program,
please contact our Sales & Marketing
team at marketing@jminsure.com or 
800-558-6411.

These four simple words amount to one big headache! 

Now your customers can insure their prized possessions
with the Personal Jewelry Insurance program from
Jewelers Mutual Insurance Company, the only insurer that 
specializes exclusively in protecting jewellery and jewellery
businesses in Canada* and the United States.
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You can–and should–
take it with you
For retailers and traveling jewellers
alike, leaving jewellery in your car could
be a costly mistake. Unattended auto
losses make up a significant percentage
of all salespersons’ losses. In fact, 
leaving jewellery in an unattended car
is a little like putting up a flashing
neon sign for thieves that says, “Help
yourself! Free jewellery!”  

What’s more, theft of jewellery from an
unattended vehicle is excluded from
coverage under a Jewelers Mutual 
policy (unless specifically endorsed), so
play it safe: “Take it with you!”

Upon successfully passing the JETS
course final exam, students also will
receive the CJA-Graduate Jeweller 
(CJA-GJ) designation, a certificate,
Graduate Jeweller pin, and a congratu-
latory pen from Jewelers Mutual.

For information about enrolling in 
JETS, contact Maria Garcia, CJA’s 
education coordinator, at 
maria@canadianjewellers.com or at
416-368-7616/800-580-0942, ext. 222. 

“Jet setting” away
Continued from page 2
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Join Canadian Jewellers Association today
If you were waiting for an invitation to
join the Canadian Jewellers Association,
wait no longer!  To make it easy to
apply, we’ve enclosed a membership
form with this issue of Jewellers
Newsletter. Subject to approval, CJA
welcomes any firm  involved in the
jewellery industry that has been in
business for at least one y ear and 
provides three references from current
CJA members. 

Join more than 1,000 member locations
across Canada who proudly display
their membership decal with the CJA
logo and tag line. As a member, you:  

• Participate in consumer outreach
branding program leading to
increased jewellery sales.

• Receive promotional rates on
education courses such as JETS
(Jewellery Education Training
System)

• Receive extensive and evolving
member benefit programs resulting
in substantial cost savings.

• Benefit from CJA advocacy with
all levels of government and learn
about new laws and regulations
specific to our industry.

Through its partnership with CJA,
Jewelers Mutual brings significant 
benefits to CJA members and to the
Canadian jewellery industry, including

• Funding for CJA’s JETS (Jewellery
Education Training System) 
program, including creation of 
a new module on security

• Free access to JM-produced security
training courses and materials at
the Jewelers Mutual University
web site, www.JMUniversity.com 

• Insurance and security articles for
CJA’s website, e-newsletters and
instant e-news blasts 

For more information, visit CJA’s 
website, www.canadianjewellers.com or
www.jewelersmutual.com. 

Mention this article and receive 
CJA membership for 14 months for the
price of 12 months for your fir st year.

Celebrating our partnership with CJA

W H AT  A R E  Y O U  WA I T I N G  F O R ?

Jewelers Mutual is proud to partner
with the Canadian Jewellers Association
(CJA). Together, we will work to assure
the health and vitality of the je wellery
industry and develop better products
and services to serve you. 

Through this partnership, CJA exclu-
sively endorses Jewelers Mutual’s com-
mercial lines and Personal Jewelry
Insurance programs. Jewelers Mutual
pledges its support of CJA’s educational
program and funding for CJA initia-
tives and offers CJA members free
access to JM-produced security training
courses and materials. 

“The Canadian Jewellers Association is
excited about partnering with Jewelers
Mutual because they are leaders in
insuring the jewellery industry," says
Ken Mulhall, Canadian Jewellers
Association president and CEO. "As is
the case with the Canadian Jewellers
Association, Jewelers Mutual has a solid
reputation and a long-standing history
in the jewellery industry. Support from
Jewelers Mutual will help the Canadian
Jewellers Association continue to pro-
vide timely and valuable programs for
our members, and will ultimately help
with membership growth."

“At the request of Canadian jewellers
and appraisers, we have expanded our
Personal Jewelry Insurance to Canada,”
stated Darwin Copeman, Jewelers
Mutual CEO. “We’re pleased to 
offer Canadian jewellery consumers
comprehensive, worldwide coverage.”

Jewellers who wish to par ticipate in the
program can request a free Jewellers
Guide at www.jewelersmutual.ca.
Click the “Canadian retailers” link in
the lower left corner. Jewellers do not
need to be Jewelers Mutual business
policyholders to participate in the
Personal Jewelry Insurance program.

Another revenue stream
“We’re thrilled to provide Canadian
jewellers another revenue stream from
repairs and replacements,” stated
Patrick Drummond, Jewelers Mutual
vice president of Sales and Marketing.
“Jewellers who provide their customers
with information about the Personal
Jewelry Insurance program demon-
strate their ongoing commitment to
their customers beyond the jewellery
sale. They build a new touch point
with their customers and can r emind
them that if a loss or damage should
occur, they will be there to assist
them.”

Jewelers Mutual began insuring indi-
viduals’ jewellery in the U.S. in 1953
and now protects more than $3 billion
of individuals’ jewellery. The policy
covers loss, theft, damage, mysterious
disappearance, and much more. 

Repair and replacement
The Personal Jewelry Insurance
policy provides repair and 
replacement coverage, assuring 
the consumer will be returned to
the same position as before the
loss. In addition, the policy
assures that branded jewellery 
will be repaired and replaced 
with the same brand, and we
direct consumers to return to
their preferred jeweller for repair or
replacement work, thus reinforcing 
the relationship between the jeweller
and the customer. 

Jewelers Mutual does not use a
replacement service or require jewellers
to use specific vendors. Instead, we
encourage jewellers to source materials
through their regular vendor network. 

Benefits
The Personal Jewelry Insurance program
offers important benefits for consumers
and jewellers:

• Affordable, comprehensive, world-
wide coverage

• Easy, online application process at
InsureYourJewellery.ca

• Insurance for high-value schedules
and discounts for security systems

• Consumers work directly with
their preferred jeweller for repairs
and replacements

• Policy replaces with same kind and
quality, not a look alike

• Jewelers Mutual pays jewellers
directly for repairs and replace-
ments, including a competitive
profit margin. In 2009, Jewelers
Mutual paid jewellers more than
$15 million for repairs and
replacements covered by the
Personal Jewelry Insurance 
program. 

• No cost to jewellers to participate

• Consumer handouts provided at
no charge to participating jewellers

• A.M. Best rating of A+ Superior,
which assures jewellers and 
consumers of Jewelers Mutual’s
financial strength and stability

• Gemological Institute of America
(GIA) Graduate Gemologists 
on staff to assist jewellers and 
consumers 

• Exceptional customer service as
evidenced by our 99% customer
claims satisfaction surveys.

Exclusive 
endorsements
We are known by the company we
keep, which is why Jewelers Mutual is
proud to have earned the exclusive
endorsements of four outstanding trade
organizations for our commercial and
Personal Jewelry Insurance programs:

• American Gem Society
• Canadian Jewellers Association
• Diamond Bourse of Canada
• Manufacturing Jewelers and

Suppliers of America

Our commitment to the jewellery industry
is reflected in our financial contributions,
ongoing support, and partnerships with
key industry organizations. It’s another
way Jewelers Mutual invests in the 
jewellery industry it protects. 

Lucky CJA JETS 
graduate will be 
“jet setting” away
“Everyone loves a contest,” proclaims
Patrick Drummond, Jewelers Mutual’s
vice president of Sales and Marketing.
That’s why Jewelers Mutual and the
Canadian Jewellers Association decided
a contest would be just the incentive 
to convince jewellers and their staffs 
to take CJA’s comprehensive Jewellery
Education Training System (JETS)
course.

Ken Mulhall, CJA president and CEO,
agreed. “It’s great to have Jewelers
Mutual’s support for this incentive. CJA
will automatically enter every JETS
course graduate in a draw for the
chance to win a $2,000 Travel Voucher.”

Continued on page 4
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* The Personal Jewelry Insurance policy is not
available to residents in Québec and requires
applicants to be at least 18 years of age .
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