Jewelers Mutual Insurance Company

Job Description

Job Title: 

E-Marketing Specialist
Department: 

Sales & Marketing
Reports To: 

Director of Marketing Communications
Salary Grade:

E-07
Summary
Applies an understanding of sound marketing principles to the design, development, and execution of effective strategies using mobile, Internet, and computer-network technologies.  Anticipates, explores, and embraces new online technological and social trends that may enhance Jewelers Mutual’s marketing efforts, particularly in the direct-to-consumer arena.  Sophisticated knowledge and abilities in e-mail marketing, website design, user-experience enhancement, on-line community building, e-commerce facilitation, and web analytics is essential. 
Essential Duties and Responsibilities include the following. Other duties may be assigned.
· Develops, designs and deploys direct-to-consumer emails, newsletters, and applications.
· Develops, designs and deploys microsites, landing pages, and site architecture to enhance existing consumer-facing website.
· Builds and integrates search engine marketing campaigns and continue to evolve direct-to-consumer search engine optimization.
· Researches and advances Jewelers Mutual’s social media efforts.

· Sets up, monitors and manages appropriate measurement tools to effectively analyze all online marketing metrics. 
· Generates website additions, changes, and improvements that will help drive results and increase growth and profitability.

· Develops online, interactive training applications for agents, jewelers and policyholders to access via our website.
· Monitors ongoing consumer feedback to address website problem areas.
· Continually researches and implements new ways to engage end-users for feedback regarding their online experience.
· Acts as Sales and Marketing ambassador to IT team while acting as IT ambassador to Sales and Marketing team. 
Supervisory Responsibilities                   



This job has no supervisory responsibilities.
Qualifications To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. The requirements listed below are representative of the knowledge, skill, and/or ability required. Reasonable accommodations may be made to enable individuals with disabilities to perform the essential functions.
Education and/or Experience                   



Bachelor's degree (B. A.) from four-year college or university and two to three years related experience and/or training. Important to continually learn and apply new technologies to program.
Preferred Skills and Abilities
· Web development, design, and programming.

· Software skills including: 
· HTML, 
· Flash, 
· C#/VB.net
· ASP,net
· Team Foundation Server 
· SQL Server,
· SharePoint,
· IIS
· Knowledge of CMS tools (specifically Ektron) for Web site and Intranet.

· Ability to train others to handle update of content and simple formatting changes within the CMS tool
· Experience with managing measurement tools includingGoogle analytics and WebTrends; setting up customized and personalized URLs, and designing  Web reports.

· Understanding of popular social media sites and  the best practices in how to integrate  into current and future marketing campaigns.
· Experience with e-marketing distribution channels and techniques.
Language Skills                   



Ability to read, analyze, and interpret general business periodicals, professional journals, technical procedures, or governmental regulations.  Ability to write reports, business correspondence, and procedure manuals.  Ability to effectively present information and respond to questions from groups of managers, clients, customers, and the general public. 
Mathematical Skills                   



Ability to work with mathematical concepts such as probability and statistical inference, and fundamentals of plane and solid geometry and trigonometry.  Ability to apply concepts such as fractions, percentages, ratios, and proportions to practical situations.
Reasoning Ability                   



Ability to define problems, collect data, establish facts, and draw valid conclusions. Ability to interpret an extensive variety of technical instructions in mathematical or diagram form and deal with several abstract and concrete variables.
Computer Skills                   



Proficiency in Microsoft Office suite of software applications. See Preferred Skills and Abilities above. 
Physical Demands The physical demands described here are representative of those that must be met by an employee to successfully perform the essential functions of this job. Reasonable accommodations may be made to enable individuals with disabilities to perform the essential functions.
While performing the duties of this job, the employee is frequently required to sit; use hands to finger, handle, or feel and talk or hear. The employee is occasionally required to stand and walk. The employee must occasionally lift and/or move up to 10 pounds. Specific vision abilities required by this job include close vision and ability to adjust focus.
Work Environment The work environment characteristics described here are representative of those an employee encounters while performing the essential functions of this job. Reasonable accommodations may be made to enable individuals with disabilities to perform the essential functions.
 The noise level in the work environment is usually moderate.

CORPORATE COMPETENCIES                  




· Embraces the JM Vision:  Envisions the future by imagining and embracing all exciting, compelling and credible possibilities.  Able to focus attention on the goals, recognizing risks and opportunities that will ultimately lead to the achievement of the Vision.  The Vision guides all communications and actions.

· Promotes Teamwork:  Works collaboratively with co-workers and contributes to positive intra- and inter-department relationships.  Leads co-workers to act on customer objectives and needs, achieving consensus on decisions and actions.  

· Provides Superior Customer Interaction:  Courteously considers the desires and needs of internal and external Customers.  Continuously aware of problems and improvement opportunities and acts accordingly to improve processes and service.  

· Motivates and Empowers People:  Recognizes and reinforces positive behaviors and attributes on a personal level and among colleagues.  Encourages widespread participation in productive activity.  Encourages others to express and pursue alternatives to achieve the desired results.  

· Acts with Responsibility:  Acts in an accountable and responsible way.  Takes ownership of the problem and looks for a solution.  Holds self and others accountable for actions and commitment in meeting business objectives.  

· Understands the JM Business and Stakeholders Needs:  Understands Jewelers Mutual Vision, business objectives and business drivers; knows how to get things done.  Understands the needs of internal and external Customers in order to shape and implement strategies, plans, and activities to meet those needs.  

· Manages Change:  Takes and encourages actions that are new and improves existing approaches, processes and systems.  Recognizes, understands and leads during times of change, even when there is uncertainty, ambiguity and/or adversity.  Appropriately takes actions individually, in collaboration with others and at others’ request to facilitate change.   

FUNCTIONAL COMPETENCIES                  
· Enhancing and Managing the Brand:  Takes actions to improve and deliver consistent messages that are aligned with the strategies and long-term perspective of the company.  Ensures these messages are routinely delivered with courtesy and respect.  The quality and excellence of adhering to the brand are measured through benchmarking, best practices and performance standards.  

· Priority Setting:  Identifies opportunities and needs on a departmental and individual basis to more effectively direct resources resulting in the achievement of JM long term corporate goals.  

· Communication:  Be the unified voice of the company.  Effectively communicate both verbally and in writing.  Clearly inform and persuade both internally and externally to deliver positive messages of quality and excellence that support our brand and sales.  Tailor all written or verbal messages to the needs of our specific audience to achieve strategic and organizational goals.

· Relationship Management:  Develops collaborative relationships with internal and external customers.  Works interdepartmentally to effectively identify opportunities and achieve organizational goals.  Develops alliances with individuals, businesses, associations and stakeholders based on trust to attain common goals.  

· Maximizing Profitable Growth:  Be the champion for sales by managing all of our distribution channels.  Effectively interacts with both internal and external stakeholders to successfully inspire, persuade and reward people to maximize profitable growth.  Identifies opportunities, measures success and holds all parties accountable to achieve our sales goals.

