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Scott Murphy

Message from the CEO
As a company dedicated to the jewelry industry for more than a century, Jewelers Mutual has been there in both 
the good and the challenging times. Through it all, we continue to come together to serve our customers while 
always looking for ways to raise the tide of the industry.

2020 presented unique opportunities for us to discover new ways to serve our customers and help the industry
at large. Together, we as an industry proved we are resilient in the face of a health crisis, civil unrest, catastrophic 
weather, and the many other challenges of a turbulent year.  

I am proud of our company’s willingness and ability to do the right thing by our employees and our customers. We 
took the necessary measures to ensure the safety of our employees and their families while continuing to deliver on 
our promise to our customers, so they could remain confident in choosing Jewelers Mutual and knowing that we 
will be there for them in their time of need.  

At the same time, Jewelers Mutual saw 2020 as a year of opportunity to ensure we remain positioned to support 
the industry well into the future. We were aggressive in our efforts to meet our customers' current and future needs 
by expanding our reach, providing innovative solutions and continuing to invest in the entire jewelry industry. For 
example, we rolled out the Zing® platform, along with all of its components and ease-of-use enhancements, so 
jewelers have a one-stop online shop to put the entire industry at their fingertips. Additionally, our important 
solutions continue to include our commercial lines and personal lines offerings, as well as JM™ Care Plan and
JM™ Shipping Solution.   

We also focused on expanding our breadth of available products and services with our acquisition of Wexler 
Insurance Agency, which provides access to additional solutions that allow Jewelers Mutual to provide the broadest 
set of products and services to all jewelers. These are just a few of the things we added throughout the year to 
show our commitment to deliver meaningful solutions to our customers.    

This past year, we were able to ensure our financial health and stability to assure we will be here for the next 107 
years and beyond. With the dedication and commitment of our employees, agency partners, business partners and 
Board of Directors, we are stronger by staying forward focused so you can trust us to be there when you need us.  

Whether you are a customer of ours or not, we understand the responsibility we have by continuing to raise the tide 
and provide you with an exceptional experience. Thank you for your trust and confidence. I hope you enjoy reading 
our highlights from 2020. 
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34TH CONSECUTIVE YEAR WITH A+ RATING
We earned our 34th consecutive A+ Superior financial strength rating from A.M. Best Company,

one of the world’s most respected insurance rating and information sources. In the review, A.M. Best’s rating
references our strong risk-adjusted capitalization, operating results and liquidity. Also considered is our excellent

risk management practices and reputation as the nation’s leading insurance company specializing
in jewelry insurance and the jewelry industry for over 100 years. 

We were recognized for a second year in a row on Deloitte’s Wisconsin
75™ list, a ranking of the 75 largest private companies in Wisconsin, based
on sales revenue. 

We were certified as a silver-level Employee Friendly Workplace in the Fox Cities
by the Fox Cities Chamber of Commerce. This certification recognizes employers
who demonstrate a significant commitment to promoting work/life integration,
as well as creating a positive environment and experience for all employees. 

We received the 2020 Insurance Marketing and Communications Association
(IMCA) Award of Excellence for our “Jewelry Obsessed” marketing campaign.
For the past 62 years, the IMCA has recognized the best work in insurance
marketing and communications.

10TH CONSECUTIVE YEAR FOR THIS RECOGNITION
We were named to the 2020 list of Ward’s 50® top performing insurance companies, marking the

10th consecutive year for this recognition. The award recognizes outstanding financial results in the areas of
safety, consistency, and performance over a five-year period. To develop its annual list of the top 50 performing

insurance companies, Ward Group analyzes the financial performance of nearly 2,900 property-casualty
insurance companies domiciled in the United States. 

Ratings are for Jewelers Mutual Insurance Company, SI (a stock insurer) and extend to JM Specialty Insurance Company.
Policyholders of both companies are members of Jewelers Mutual Holding Company. 

Positive Company Ratings

Awards & Recognition

Ratings are for Jewelers Mutual Insurance Company, SI – a member insurer of the Jewelers Mutual Group. 

 $470,004,097

 37,221,800

 9,528,373

 $516,754,270

 $29,346,915

 123,270,481

 34,064,954

 330,071,920

 $516,754,270

 

As of December 31

 

2020 2019

Assets 

Cash and invested assets

 Premiums receivable

Other assets

Total Assets

Liabilities and Surplus

Loss and loss adjustment expense reserves

Unearned premium reserve

Other liabilities 

Policyholders’ surplus

Total Liabilities and Surplus

$486,653,639

 36,950,617

 16,037,563

 $539,641,819

 $36,230,893

 133,627,067

 43,326,674

 315,857,185

 $539,641,819

STATEMENT OF FINANCIAL POSITION — JEWELERS MUTUAL INSURANCE COMPANIES



G R O U P

NOTICE
For your health and ours, jewelry is
safely cleaned after each showing.

We are also practicing the
following measures:

Brought to you by

Items will be shown one at a time.

We may ask you to show your ID to look at
merchandise outside of the case.
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COMMITMENT TO OUR CUSTOMERS
AND UNINTERRUPTED SERVICE
COVID-19 took a sharp toll on most businesses in 2020, and jewelers were especially impacted. We provided
extended grace periods and payment terms when needed. We also adjusted our procedures to ensure compliance
with evolving state requirements in response to the crisis.  

Through these unprecedented times, we supported policyholders in a variety of ways including payment
deferments, late fee waivers, and covering the cost of transferring jewelers’ merchandise to more secure venues.  

When insured jewelers needed assistance moving merchandise to or from a bank vault or storage facility, we
secured arrangements to transport their jewelry stock if the service was available in their area.

WEBINARS AND PODCASTS
We joined a variety of industry webinars and podcasts with American Gem Society, MJSA, Jewelers of America,
Instore and JCK to be there for the industry as a trusted advisor. Our goal was to help ensure jewelers’ safety and
keep them informed about how we were taking action during the pandemic to support them.

JEWELER RESOURCES
We created a dedicated web page to keep 
our policyholders up to date on the latest 
news and resources available. Complimentary 
store signage was made available for retail 
jewelers to download and print. This signage 
provides health and safety messages for 
jewelers to share both in and outside of their 
stores.

To help jewelers stay top of mind with their 
customers, we created a video and social 
posts to share with their community and help 
them ease into re-opening their businesses.  

JM™ UNIVERSITY OPEN TO ALL
As the COVID-19 crisis continued through 2020, we remained steadfast in our efforts to help keep jewelry 
businesses safe and secure. As part of those efforts, we opened our online learning platform, JM University, to 
the entire jewelry industry. This resource was once reserved for only policyholders. JM University features a 
variety of structured courses for both jewelry business owners and managers, as well as sales staff. 

VIRTUAL JM™ SUMMIT
Because of the uncertainty associated with this rapidly changing situation, we cancelled all planned activities 
surrounding and supporting our annual agent conference, JM Summit. This decision was especially difficult, but 
the responsible one under the circumstances to ensure the safety of our employees and agency partners. In lieu 
of an in-person conference, we chose to connect with our agents virtually in a weekly webinar series that covered 
all the material prepared. The feedback from this event was overwhelmingly positive.   

Raising the Tide
During a Pandemic

G R O U P

NOTICE
We are practicing social distancing.

We are also practicing the following
health and safety measures:

Brought to you by

Jewelry is safely cleaned after each showing.

Items will be shown one at a time.

We may ask you to show your ID before looking
at merchandise.

6 FT

G R O U P

NOTICE
For your safety and ours

Brought to you by

1

Jewelry is safely cleaned after
each showing.

2

Items will be shown one at a time.

3

We may request you show ID
before looking at merchandise.

G R O U P

NOTICE
For your health and ours

Jewelry is safely cleaned
after each showing.

We are practicing social distancing.

Brought to you by

6 FT

G R O U P

NOTICE
For your safety and ours

Health authorities have requested
all customers and employees

wear face coverings.

Brought to you by

TM

https://info.jewelersmutual.com/jewelers-mutual-group-providing-free-store-signage-to-retail-jewelers
https://youtu.be/HalX8TOTP40
https://info.jewelersmutual.com/jm-university-access-available-to-entire-jewelry-industry
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Each year, we contribute more than $1.5 million to the associations and organizations promoting the prosperity
of the jewelry industry. On average, we sponsor over 40 industry organizations and events annually.  

SCHOLARSHIPS
Women’s Jewelry Association (WJA) Veterans Grant 2020, Recipient Latoya Boyd  

We are proud to offer the Female Veteran Grant in partnership with WJA. This merit-based grant is awarded to a
deserving U.S. Military veteran to use towards her professional growth within the jewelry and/or watch industries.
This grant was established to lend support to women veterans who continue to serve their communities through
their work in jewelry.  

JM™ CARE PLAN HELPS
JEWELERS FOR CHILDREN
JM Care Plan sales in October resulted in a $4,571 donation to
Jewelers for Children. Every care plan sold throughout the month
meant a donation to support children in need. 

Jewelers for Children is an organization founded by the U.S. jewelry
industry to benefit children whose lives have been affected by illness,
abuse or neglect through their charity partners — St. Jude Children’s
Research Hospital®, Make-A-Wish® America, the Elizabeth Glaser
Pediatric AIDS Foundation, and the National CASA Association.  

EDUCATION AND EVENTS
JA National Convention — May 26-28

 Partner Sponsor 

AGS Conclave — April 27-28

 Presenting Sponsor

 Scott Murphy, Presenter State of the Industry Panel 

Luxury/JCK — August 11-14

 JCK Talks Premier Sponsor

 How New Technology Will Move Our Industry
 Forward (Launch of the Zing® Platform) — presented
 by Mike Alexander, Adam Gerety, Craig Danforth

RJO Buying Show — August 28-31

 Hosted a virtual booth (see below) 

Atlanta Jewelry Show — October 23-25 

 In-person event for agents

Industry Support
& Events

TOTAL DONATION
OCTOBER 31, 2020

DAY 1
OCTOBER 1, 2020

$

$4,571

Latoya Boyd
Women’s Jewelry Association (WJA) Veterans Grant 2020 Recipient   

Adam Gerety presenting at Luxury/JCK

Our virtual booth for the RJO Buying Show

https://www.womensjewelryassociation.com/files/WJA%20Announces%202020%20Female%20Veteran%20Grant.pdf
https://jewelersforchildren.org/
https://virtual.jckonline.com/page/ondemand
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THE ZING® PLATFORM
Even though 2020 was one of the most challenging
years in the history of our industry, we continued
investing in technology to help jewelers maximize
their business potential.    

In August, we launched the Zing platform — an
online hub that provides access to our shipping,
care plan and insurance products, as well as a
Diamond Marketplace powered by IDEX and a
Jewelry Appraisal Solution leveraging the
expertise of Gemworld.  

The Zing platform allows users to access
business-critical functions from a single dashboard
and additional, in-depth dashboards are available
for each unique feature. This provides the ability to
quickly create a shipment and transition smoothly
to managing a personal jewelry insurance claim
for a customer or checking the status of claim for
one’s own business insurance. The opportunities
are endless. VIRTUAL INSPECTIONS

To make it easier to do business, we started offering virtual inspections that validate, supplement, and in some
cases, replace underwriting forms and applications. This technology is easy to use and provides insights on risks
to prevent loss and facilitate the claims process. It supports data integrity and insurance to value with a
customer-centric, “smart” platform. 

Technology Solutions

It’s just the beginning for the set of features available.
More will be added — such as market price indices
and news — so the dashboard becomes more robust
and continually provides the ultimate one-stop-shop
for anyone connected to the jewelry industry.  

We’ll continue investing in technology and bringing
best-in-class solutions from other industry service
providers together in one place. 

Overall, the Zing platform is free, open to everyone
in the jewelry industry (not just current customers)
and will help empower smarter decisions and create
seamless experiences. 

Watch demo videos and sign up for yourself at
JewelersMutual.com/Zing. 

https://www.jewelersmutual.com/zing
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2020 was marked by a milestone in the legacy of the company — one that will help shape our future. As
part of our continued investment in the jewelry industry and our partners, in October we announced the
acquisition of Wexler Insurance Agency / IJB.      

This acquisition benefits the jewelry industry by bringing together two of the most recognized names in the
jewelry insurance market and enhancing our ability to build long-term relationships with every jeweler in the
United States and Canada. Combining Wexler’s unique products, services and carrier alliances with our
investments in data and technology creates a competitive advantage that expands our footprint and diversifies
our operational profile. 

The valued contributions of our two organizations are complementary, combining nearly 160 years of expertise,
products and services that support jewelers. This acquisition aligns seamlessly with our mission to raise the tide
of the jewelry industry.  

Here is the special video message used to share the announcement, featuring Scott Murphy and Jamie Luce of
Jewelers Mutual and Gary Wasserman of Wexler Insurance Agency. 

Jewelers Mutual Acquires
Wexler Insurance Agency

The strategic acquisition of
Wexler by Jewelers Mutual brings

together two of the most recognized
names in the jewelry insurance market

and enhances our ability to build
long-term relationships with every

jeweler in the U.S. and Canada.

– Scott Murphy, president and CEO
of Jewelers Mutual Group

For more information, we welcome you to visit JewelersMutual.com/Wexler.

https://youtu.be/seQqMZ1SH48
https://youtu.be/seQqMZ1SH48
http://www.jewelersmutual.com/wexler
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With everything that happened in 2020, we had to pivot quickly to continue to ensure our policyholders had
the best of the best in business products. Throughout the year, we worked hard to offer our policyholders these
updates on their products: 

CUSTOMER EXPERIENCE
ENHANCEMENTS 
To improve the customer experience, we
established an online policy view and premium
payment capability on the Zing® platform. Along
with this, the creation of a Commercial Lines Service
Center team capable of servicing policyholder
endorsements and policy inquiries for participating
agencies helps streamline processes. The team
provides a quick turnaround for requests and a
heightened experience for our customers.

EFFICIENCY AND EXPENSE
SAVINGS 
We revamped our longstanding “warranted”
Jewelers Block policy with new procedures
focused on straight-through processing and
exception-based underwriting. This new
approach leverages data and analytics to
help guide decision-making and provide
greater efficiencies and cost savings.

Commercial
Insurance

REMOTE SELLING AND
SERVICING CAPABILITY 
As a complement to the direct-to-policyholder 
capability inherent within the Commercial Lines 
Service Center, we partnered with top vendors 
in the field of virtual inspections to deliver photo 
and video risk data captured by policyholders 
on their smartphones. This functionality allows 
agents and underwriters to interact with 
policyholders virtually, limiting physical contact 
while maintaining our ability to service our 
policyholders and properly underwrite and
rate policies. 

ASSISTANCE THROUGH 
ADVERSITY
During the height of the pandemic, we put a
"freeze" on most premium increases, provided 
late-fee forgiveness at renewal and continued 
participation on industry and media publications/
webinars to provide advice to policyholders and 
help support their businesses during the 
challenging time.  

ASK THE EXPERT
C Y B E R S E C U R I T Y

Virtual inspections provide a better understanding of property using an AI Assistant.

https://www.youtube.com/watch?v=LHbIrNDph8o


NEW SECURITY OFFERINGS 
Our focus on jeweler safety remained strong throughout the year as we launched new, value-added offerings to
help our commercial policyholders safeguard their businesses. 
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Loss Prevention

ASK THE EXPERT
H U R R I C A N E  P R E PA R E D N E S S

HURRICANE PREPAREDNESS 
2020 was an especially tough year for hurricanes and tropical storms in the U.S. A total of 13 hurricanes made 
landfall in the United States, plus numerous tropical storms that also caused flooding and wind damage. 

Although you can never stop Mother Nature completely, you can be prepared. To make sure our policyholders 
were prepared for the worst of the storms, we created and sent out a hurricane preparedness blog as well as 
Ask the Expert video that offered tips and advice from Larry Spicer, vice president of loss prevention at
Jewelers Mutual.

Alarm guard response 
We joined with a highly regarded protective services company to introduce
a pilot program for free alarm guard response services in select markets.
This program is designed to offer peace of mind to our jewelers, knowing a
trusted security professional is actively investigating a potentially dangerous
situation, and is working to engage the resources needed to keep the
property safe. We hope to expand this program to more jewelers as an
added benefit to their Jewelers Mutual protection. 

Board-up services 
Along with the alarm response program, we offered our jewelers board-up
services at a discounted rate — paying 50% of store board-up costs up to
$1000. During times of heightened civil unrest, this extra layer of store
protection was a valuable benefit to many policyholders. 

Secure transport 
Our safe transport and storage program for jewelers was also an added
benefit throughout the pandemic and times of civil unrest. With these
services, policyholders were able to transport and store jewelry safely, with
Jewelers Mutual covering the transportation costs.

https://www.jewelersmutual.com/clarity-blog/3-things-jewelers-should-know-when-preparing-hurricane-season?utm_campaign=Agents&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz--ebUbnDn9yZzOcjxhmqNcYRQiIOP9Td6lPwFQclfblrqE2PP6w-aTxuFwMOW7ScMuSq1Mv
https://www.youtube.com/watch?v=KL7gKQ9ZG8w
https://www.youtube.com/watch?v=KL7gKQ9ZG8w


Making sure our policyholders
were as prepared as possible

for the dangers of civil unrest in
2020 was our top priority.

The resources, tips and safety
materials we provided to jewelers
over the year were instrumental

in minimizing losses. 

WILDFIRES 
Wildfires posed an additional threat to our policyholders 
in California, Oregon and beyond. We let them know we 
were there for them and shared some tips on keeping 
their stores safe during widespread power outages 
caused by the fires.   

CIVIL UNREST 
Civil unrest became a major concern for jewelers in 
2020. Jewelry stores were looting targets due to the 
high value items within; this is where we stepped in
to help mitigate losses. 

We stayed in regular contact with our agents regarding 
civil unrest and provided them with civil unrest resources, 
and numerous tips to share with their jeweler clients.

Hear more from Larry regarding jewelry store safety 
during civil disorder.  
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– Larry Spicer, vice president of loss prevention
and risk management

In collaboration with the Jewelers Vigilance Committee (JVC),
the JewelPAC program is an Anti-Money Laundering (AML)
training and compliance resource.

The program combines JVC’s expertise regarding legal issues
impacting the jewelry industry with Jewelers Mutual’s technology. 

It contains a series of modules that educates the industry
on AML regulations and helps users create customized
documentation, including an AML policy and certificate
of training. 

Aside from the expertise offered, the value of the JewelPAC
program helps jewelers potentially save hundreds of hours
developing and maintaining their own program. It also helps
greatly reduce the risk of fines, penalties, or other legal
consequences of inadequate AML practices. 

To learn more, visit JewelersMutual.com/JewelPAC.   

The JewelPAC®

Program

https://info.jewelersmutual.com/your-security-during-wildfire-power-outages
https://www.jewelersmutual.com/clarity-blog/how-to-stay-secure-during-protests-advice-jewelers?utm_campaign=Agents&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-8rye-NzO-ymMjoriOaAZ2jnjxujxET6lYK51mqWqF4FUiUoTk_QtO84OmeSt_V_8QZmfy8
https://www.youtube.com/watch?v=Q_uCwzti5CQ&t=32s
http://www.jewelersmutual.com/jewelpac
https://info.jewelersmutual.com/follow-up-keeping-your-clients-safe-from-riots-and-looting?utm_campaign=Agents&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz--_Esnyb2TMLsV-EluvBcC_EPiNJ7O0cO6QO6DagGYKZvgmHViJdvKjWU3NGsrI9JC8Wrx8
https://www.youtube.com/watch?v=Q_uCwzti5CQ&t=32s
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This year, we dedicated focus to improvements in product features and pricing while embracing technology to
deliver an even better customer experience. 

DIGITAL TRANSFORMATIONS 
Enhancements were made to our digital landscape, including a focus on personalization to make stronger, more
relevant connections to our policyholders. In addition, we extended our new branding to refresh our website and
email design. New web pages were created along with new imagery and content. Extra attention was also given
to our second-year policyholders and beyond, who told us they want to learn more about jewelry care. We
developed a new email campaign to share valuable information on how to care for jewelry and keep it safe.
These extra touch points keep the value of Jewelers Mutual top of mind and aid in customer loyalty. 

CLAIMS ENHANCEMENTS 
We enhanced the claim experience with integration into the Zing platform. Jewelers can quickly and easily view
and work on claims submitted by their customers, track the claim progress in real time, and be a valuable conduit
to Jewelers Mutual to help ensure a smooth, satisfying claims experience. 

PRODUCT ENHANCEMENTS 
We began to introduce more broadly a new type of policy that was created to align even better the rates we charge
with the unique characteristics of each insurance application.  

CUSTOMER SATISFACTION
The personal jewelry claims experience has an average rating of 4.8 out of 5 stars.* Here’s what some of our
policyholders had to say about their experience with us.  

This year, we spoke with policyholder, Vallie Guess, as she shared her claims experience with us. Hear her story.  

Personal Jewelry
Insurance

“This is the easiest insurance company to deal with. Over 20 years I have had two claims and both 
pieces of jewelry were replaced with no questions asked. I also feel that their insurance rates are 
quite reasonable. I would recommend Jewelers Mutual without any hesitation.”

– Mona P.

“Every interaction with Jewelers Mutual has been pleasurable and easy. I lost an earring a few 
years ago and they made getting a replacement pair quick and painless- unlike most interactions I 
have with insurance companies. Renewing my policy each year doesn't require me to do anything 
which I appreciate. I would highly recommend this company to anyone looking for jewelry 
insurance.”

– Jenna W.

“If you are insuring Jewelry, this is the company you want to insure with. They are AMAZING!They 
handled my claim and were very compassionate about the situation that occurred.”

– Joseph

*According to a survey conducted by Market Research and Insights Q1 2020, paid for by Jewelers Mutual Group.

Snapshot from the Jewelers Mutual personal jewelry insurance page

https://www.youtube.com/watch?v=aOl0Mn7cVF4&t=39s
https://www.youtube.com/watch?v=aOl0Mn7cVF4&t=39s
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IN THE NEWS
This year, our experts lent their knowledge to publications both locally and nationally. These articles were able to
position Jewelers Mutual as a thought leader with industry, business and consumer media. The following articles
are highlights from this year’s media coverage. 

How to Clean Silver Jewelry, According to Experts

An Easier Way to Insure That Watch

Homeowners insurance usually offers some jewelry coverage, but you’ll need an additional policy if you have
expensive pieces

8 Surprising Things Travel Insurance Covers

Ringing Up the Facts About Jewelry Insurance  

FULL-CIRCLE CLAIM PROCESS 
Jewelers appreciate how the process comes full circle as we bring policyholders back to their trusted jeweler for
claim-related repair or replacement work. In 2020, we brought nearly 19,000 customers back to their jeweler for
repairs and delivered more than $46 million back into the jewelry industry from these personal jewelry claims.

STRATEGIC PARTNERS
We are actively forming relationships with world-class personal insurance agency partners to expand our reach. 
Throughout 2020, we have remained focused on technology integrations and enhanced functionality to support 
our partners and provide an exceptional customer experience.  

With the strategic partnership model, we are delivering even more on our full-circle claims process to benefit the 
jewelry industry — driving customers back to their preferred jeweler for claim-related repairs and replacements.  

A coverage comparison chart featured in Forbes.

https://www.brides.com/how-to-clean-silver-jewelry-at-home-4801758
https://www.nytimes.com/2020/09/09/fashion/watch-insurance-online.html
https://www.businessinsider.com/personal-finance/does-homeowners-insurance-cover-jewelry
https://www.forbes.com/advisor/homeowners-insurance/jewelry-insurance/
https://www.forbes.com/advisor/travel-insurance/surprising-things-covered-8/
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“JEWELRY OBSESSED” AD CAMPAIGN
To kick off the new year, our new national advertising campaign took a satirical journey into the world of
consumers' jewelry obsession.

The premise for the “Jewelry Obsessed” campaign came as a result of our consumer focus groups. Research
showed that consumers are incredibly passionate about their jewelry but did not fully understand the availability
of personal jewelry insurance to provide critical protection for their cherished jewelry. 

With this campaign, we were, in a fun,
whimsical and relatable way, sharing
consumers' obsession with jewelry. Even
more importantly, we increased brand
awareness of our 107-year-old company,
while elevating consumers’ confidence
that we are the preeminent jewelry
insurance experts.  

The “Jewelry Obsessed” campaign was
extended to our jeweler audience to help
drive visual brand consistency across
jewelry trade publications.  

THE PANDEMIC PIVOT
In the early months of the pandemic, we debuted our "Love Finds A Way" :15 and :30 second commercials. It
was our own unique and optimistic response to circumstances we and our customers were going through. 

The ads used user-generated photos and video from real couples who got engaged or married while in
quarantine. Our purpose was to empathize with our audience and to remind them that we will be there whenever
they need us for their jewelry insurance needs. 

We also introduced new advertising creative to the jewelry industry to convey how we are supporting our
policyholders through the pandemic. 

The new creative allowed us to keep a sustained presence at a critical time, while reminding the industry of our
unique legacy and the steps we were taking to assist jewelers during the challenging time. It served as continued
evidence that no other insurer is better positioned to support the jewelry industry now or in the future.  

The URL, JewelersMutual.com/ExtraMeasures, drove to our Coronavirus business page where updates pertinent
to our jewelry business customers and the jewelry industry were made.    

Elevating the
Brand

https://www.youtube.com/watch?v=Cw1K5gJHwM8
https://www.youtube.com/watch?v=27fmp1tR5qI
https://www.youtube.com/watch?v=27fmp1tR5qI
https://www.jewelersmutual.com/coronavirus-businesses


Empower individuals to
freely and confidently express

themselves and their stories
through jewelry.

NEW BRAND LOOK 
The landscape of the jewelry industry and jewelry buying consumers is ever-changing. Evolving the brand came
through listening, learning and growing with our customers. 

Changes include an updated logo, color palette, brighter, lighter photography, simplified iconography and 
illustrations, new badges and symbols, and most notably, a new pattern created from a basic, geometric ring that 
truly expresses our jewelry obsession. This look is unique to Jewelers Mutual and will be incorporated throughout 
our website, marketing materials and even our physical locations throughout the country. Watch our sizzle reel to 
see the brand evolution.
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BRAND PROMISE

G R O U P
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We provided 2,000 backpacks and supply kits to 5 Northeast Wisconsin school districts.

Supply A Teacher (Kids In Need Foundation)

We are the national presenting sponsor for Kids in Need Foundation’s Supply A Teacher program, which

donates supply boxes to qualifying teachers. The Supply A Teacher program provides two large boxes to teachers

filled with a semester’s worth of supplies. Nearly 1,000 Supply A Teacher boxes have been distributed nationwide

by the Kids in Need Foundation in 2020. Learn more about Kids In Need and Supply A Teacher at kinf.org.

In the midst of a global pandemic, Stand Up To Cancer research has contributed to three
new FDA-approved cancer therapies for prostate and colorectal cancers. With these approvals, the

organization-supported research has led to nine new FDA-approved cancer treatments.
Learn more about Stand Up To Cancer at standuptocancer.org.

Because of this donation, Feeding America was able to provide 1.94 million meals* to those in need.
Learn more about Feeding America at feedingamerica.org.

For more information, view the Band Together Campaign media release.

*$1 helps provide at least 10 meals secured by Feeding America® on behalf of local member food banks.

Giving &
Community
EMPLOYEE CONTRIBUTION AND COMPANY MATCH
In 2020, Jewelers Mutual invested nearly $400,000 in community organizations. About half of this was done 
through more than 50 grant requests to organizations across the Fox Valley of Wisconsin and nearby areas, 
focusing on basic needs, youth and education, health and wellness, and the vitality of our community, as well as 
additional community organizations.  

Throughout the year, employees are encouraged to support the organizations they are passionate about. We 
offer a matching donation to help make employee contributions go even further in doing good for those in need.  

Jewelers Mutual made over 100 gift matches to charitable organizations sponsored by our employees and board 
members, all matched at 50%.

BAND TOGETHER CAMPAIGN
This year, we donated $500,000 to three, national non-profits.
The campaign allows our personal jewelry policyholders to vote
for one of the three non-profits they feel most strongly about.
The three organizations include: Feeding America®, Kids in
Need Foundation and Stand Up To Cancer. 

Feeding America once again gathered the most votes from our policyholders, equating to $194,000. Stand Up to 
Cancer finished second for a total of $156,000, and Kids In Need Foundation finished third for a total of $150,000. 

Supply A Teacher
The new Dallas office supported all 14 classroom
teachers at Clara Oliver Elementary School. 

https://www.kinf.org/
https://standuptocancer.org/
https://www.feedingamerica.org/
https://www.jewelersmutual.com/newsroom/jewelers-mutual-group-donates-500000-to-three-organizations-band-together-charitable#:~:text=Jewelers%20Mutual%20Group%20announced%20the,and%20Stand%20Up%20To%20Cancer
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Jewelers Mutual has representation on
the following boards:

 American Gem Society

 Canadian Jewellers Association

 Jewelers of America

 Jewelers Board of Trade

 Jewelers for Children

 Jewelers’ Security Alliance

 Jewelers Vigilance Committee

 Manufacturing Jewelers and Suppliers
 of America

 Property & Liability Resource Bureau

 Retail Jewelers Organization

 Women’s Jewelry Association
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